
 



 

  

Product & Brand Management  

  

Objective  

The objective of this course is to learn fundamentals of Product and Brand Management. The 

purpose of the course is to acquaint the students with the awareness of launching a product in 

the market.By studying this course a student will be able to familiarize with the different stages 

from new product development to commercialisation. The main aim for Brand Management is 

to make sure that students understand implications of planning, implementing and evaluating 

Branding Strategies. This also helps the student to know more about modern techniques of 

advertising like digital media advertising.  

  

Course outline:(60 sessions of 30 minutes each)  

Module 1  

Introduction to Product: Product-meaning & definition,types of product.Product mix,Product 

portfolio.  

Module 2  

Product Management & New Product Development: New product development process, new 

product strategy.  

Module 3  

Product life cycle- Different stages of product life cycle-strategies-,commercialization of a 

product.  

Module 4  

Branding & Brand Management- Brand,meaning and definition,importance of branding,process 

of branding,types of brands.  

Module 5  

Promoting a brand - objectives- different media-Advertising,online media- sales 

promotion,direct marketing,brand ambassadors & celebrities.  

  

  

Reference Text:  

• Principles of Marketing Philip Kotler& Gary Armslroug –Indian editor  

published by Pearsonludia education Services Pvt-2016.Ltd.  

• Marketing Mgt.- Philip Koller & Kevin Lahe Keller,Pearson education Ltd  

Noida    

• Marketing Mgt.-Biplab s, Bose Himalaya Publishing House Mumbai     

• Marketing Mgt.-C.N Sontakki –Kalyani Publication New Delhi  

• Marketing Mgt.- Arun Kumar & N.Meenakshi –Vikas publication House Pvt.   

Ltd-New Delhi.  

• Brand Mgt.- Moorthi –Vikas Publication  



          

























 


